
Corporate Profile

Ajanta Pharma is a specialty pharmaceutical company engaged in development, manufacturing and

marketing of quality finished-dosages. Committed to 'Serve Health Care Needs Worldwide', it produces

comprehensive range of 1st to market products in specialty therapeutic segments, customized for each

market it is present in.

It clearly understands customers’ needs and uses cutting-edge technology to present innovative

solutions. Its business includes Branded Generics in emerging markets of India, Rest of Asia and Africa;

Generics in developed market of USA and Institution Sales in Africa. Ajanta employs 7,000+ people

worldwide and its products are sold in over 30 countries.
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Ajanta Pharma operates 7 state-of-the-art manufacturing

facilities in India. Out of this, 6 facilities manufacture

finished formulations and 1 manufactures Active

Pharmaceutical Ingredients (APIs), primarily for captive

consumption. Stringent authorities like the US FDA and WHO

Geneva have approved its facilities at Paithan, Maharashtra

and Dahej, Gujarat.

Ajanta’s success is backed by its strong belief in R&D. It has an advanced Research & Development

Centre for finished formulations of different dosage forms and Active Pharmaceutical Ingredient (API)

synthesis. Its R&D centre has a team of 750+ scientists working on innovative products for various

markets across the globe. It has acquired strong capabilities for developing generic formulations and

process chemistry over the years.

In FY 2021, the company reported Rs. 2890 cr. revenue from operations and Rs. 654 cr. profit after tax.

For last 10 financial years, company has posted healthy financial performance with its Revenue from

Operations growing at 17% CAGR and profit after tax at 27% CAGR.

It believes that contributing back to the society is not only a responsibility but a commitment. Its value

addition to the betterment of society is a part of its mission, in line with its commitment to human

health. Ajanta’s CSR programs are focused on providing healthcare, education and community

development.



www.ajantapharma.com 2

Ajanta Pharma is proud to be among the top 30 companies in India with 28th rank in March 2021 as per

IQVIA. In last 10 years, company has galloped its ranking in India market with clear focus on a few fast

growing therapeutic segments. Today the company is in an enviable position in all the 4 major

therapeutic segments of Cardiology, Dermatology, Ophthalmology and Pain Management with many of

the company's brands enjoying leadership positions in its sub-therapeutic segments.

1. India – Branded Generic

It has a unique advantage of launching innovative R&D products ahead of competition, many of them

being first of its kind in the market. Till date out of total products launched in India, more than 50%

products are 1st to market.

In Ophthalmology segment, APL has created many liquid formulations in the eye drop form for the 1st

time in the country. Some of these products are Bimat (Anti Glaucoma), Nepaflam (Anti-inflammatory),

and Softdrops (Lubricant). The company enjoys 2nd rank in Ophthalmology segment in India as per IQVIA

Mar 2021 ranking.

APL has a very strong presence in Dermatology with 15th rank in India as per IQVIA Mar 2021 ranking.

Products like Melacare cream for Melasma problem; Pacroma, the topical immune-modulators; and

Antidandruff shampoo Salisia KT are enjoying leading positions in their sub therapeutic segments.

For Cardiology segment, APL has many innovative products like MET XL (1st extended release

formulation of Metoprolol), Antihypertensive Cinod etc. All these products are leader in their sub-

segments and have created strong brand equity with the medical professionals. The company stands at

18th rank in Cardiology in India as per IQVIA ranking for Mar 2021.

For Pain Management segment, APL stands at 33rd rank in India as per IQVIA ranking for Mar 2021.

Ajanta’s brand Feburic indicated for anti-gout therapy enjoys top position.

MARKETING
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With a field force of more than 2800, Ajanta is among the top pharma companies in the country in

terms of field size. A well-knit network of consignment agents, distributors, stockist, retailers spread

across the country ensures timely availability of its products in all the pharmacies.

Ajanta Pharma is an established player in emerging markets with presence in more than 30 countries

spread across Africa, South East Asia, West Asia and CIS.

2. Emerging Markets – Branded Generic

APL has built an outstanding image in the emerging markets for its branded generic products. Ajanta has

more than 200 brands in international market and most of these are well established brands among

medical fraternity. Many of these brands enjoy brand leadership in their respective markets and have

become mega-brands like – Artefan and Atorfit in Africa; Trimol in CIS; Atenurix, and Tamplus in South-

East Asia; and Zaha, and Siprax in West Asia.

Ajanta is one of the pioneers in building ground presence in all these markets. With the objective of

building a sustainable and scalable business model, it has been continuously filing product registration

dossiers in different countries in the select therapeutic segments. Currently, Ajanta has a robust

product pipeline at different stages of registration in various markets which should pave way for the

growth in coming years.

Ajanta is the pioneer in generic anti-malaria business for Artimether-

Lumefantrine combination in Africa. It has been able to contribute

greatly in saving many lives from onslaught of malaria in the region.

Ajanta was the 1st generic player pre-qualified by WHO Geneva for this

product and holds leadership position in the region.

With focus on Africa’s hardest malaria hit countries, it has been able to

cure over 1 billion patients in about a decade.

3. Africa – Institution Business



Ajanta Pharma has established itself as a meaningful player in the US generic market. Its strategy is to

have a selective play in the market with launching limited competition products. Currently it has 42

approved ANDAs (including tentative approvals), out of this 36 are commercialized as on 31st March

2021.

It is awaiting US FDA approval for 15 ANDAs. Ajanta plans to file 10-12 ANDAs during the current

financial year. It expects US market to be its key growth driver in the coming years.

It continues to work with all major distributors in the market with an impeccable service record. This

has strengthened its position as a partner of first-choice. It has twice received DIANA award for ‘Best

Overall Generic Manufacturer’ in less than $100 million category.

4. USA - Generic Business
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Ajanta Pharma views Research & Development as a vital component of business strategy that provides it

with a competitive advantage. It has been consistently investing in R&D over the last decade as it

recognises that 'innovation is the key to success‘.

RESEARCH & DEVELOPMENT

Ajanta’s R&D facility has 750+ diligent and committed scientists

working on different dosage forms such as topical creams,

ophthalmological preparations, oral solids, and liquids. Based in

Mumbai, the facility has a range of state-of-the-art equipment

which enables it to bring cutting edge innovations.

Many of the formulations developed by its R&D are first of its kind

and now holds leading positions in its sub-therapeutic segments

across different geographies. The Research Centre primarily

focuses on development of new formulations with the objective

to provide convenience and better patient compliance.

Its team is provided with an environment that nurtures excellence and innovation, which is most

essential to develop complex and challenging first-time products.
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Ajanta has 2 US FDA approved plants viz. at Dahej, Gujarat and at Paithan, Maharashtra. These plants

also have WHO Geneva Prequalification. These ultra-modern facilities are dedicated for solid dosage

forms of tablets, capsules and powders, equipped with state-of-the-art machines for every section, with

in-built provisions for energy saving through optimum operations. This gives it a natural edge to keep a

sharp eye on environment protection. These facilities cater to demands for the US as well as other

emerging markets.

MANUFACTURING

1. US FDA approved plants

Its other key manufacturing facilities are at Guwahati, Assam and Pithampur, Madhya Pradesh. The

Guwahati facility makes sterile eye drop as well as high quality dermatology creams/ ointments along

with oral solids. This facility is mainly dedicated for India and some of the emerging market supplies.

Pithampur facility produces oral solid drugs exclusively for the exports markets. These facilities along

with others at Chitegaon and Chikalthana, both near Aurangabad in Maharashtra, demonstrate the

company's commitment to continuously invest in infrastructure well in advance of the need.

2. Other facilities
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Quality assurance is of utmost importance to Ajanta Pharma as it is providing solutions to ailing

patients. Every product being released for consumption to the market goes through a stringent quality

assurance check at various stages of manufacturing, ensuring that the product is of the best standard in

the world. A team of qualified and dedicated pharmacists keep an eye on every stage – right from the

material being selected for production to in-process inspection and finally the packed product. At every

stage it is ensured that it is suitable for reaching the ultimate consumer.

At Ajanta Pharma it is believed that customer satisfaction in terms of quality, delivery, and after sales

service is its first and foremost responsibility.

It is committed to constantly improve the quality standards of its product and services by

implementation of cGMP, up-gradation of technology, and training to effectively adapt to newer

technologies and standards.

Its personal credo is that each individual is responsible for the quality of his/ her work and shall

continuously strive to attain excellence in the same. It treats each other fairly, with trust and respect.

It provides an environment that fosters involvement, open communication and teamwork.

QUALITY ASSURANCE
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Ajanta has a well-defined safety, health and environmental policy. The policy covers the company, all

its subsidiaries, and the contractors working within the premises of the company.

The company recognises its responsibility to address climate change and global warming which are

posing long term challenges and ensures the business is run in a socially, ecologically and economically

responsible manner to minimise the impact. Its efforts in this regard are manifested by complying with

applicable laws and regulations, and taking proactive measures to maintain ecological balance.

As a responsible corporate, the company has implemented energy conservation projects across its

business units during the year. It has already implemented solar energy generation at its various units,

this is currently fulfilling 9% of its total energy requirement. This is being strengthened further as in

next 1 year the renewal energy is expected to fulfil about 47% of total energy requirement of the

company. It will further contribute to reduce carbon footprint annually.

Air emission levels and waste generated quantity by the company are much below permissible limit

approved by regulatory authorities. The company adheres to all applicable environmental laws and

regulations. It also conserves consumption of water by recycling every drop of water in its

manufacturing facilities. The company also follows zero discharge from its units.

ENVIRONMENT FRIENDLY OPERATIONS

4,621 Tones

CO2 emission 
reduced

327,744

Trees saved 
from cutting

16,920 KL

of water 
consumption 

reduced

3,426

Tones of Coal 
usage reduced

1,643

Nos. of oil 
Barrel saved
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Through the years, Ajanta Pharma has strived to make the world around it a better place. Corporate

Social Responsibility (CSR) is not just an integral part of its business, but devotion. It promises brighter

future for every life it touches.

It considers its duty to contribute a share of its earnings towards health benefits of the less privileged

in rural areas to make life easier for poor. It also does several other charitable activities to do its part

towards the welfare of the society as a whole.

Its CSR efforts are focused on 'how to not turn a blind eye'

to a common yet growing medical concern in India. India is

home to a quarter of world’s blind, with cataract being the

leading cause of this problem. Its free eye camps have

helped make a very simple yet vital procedure accessible

to needy patients, averting the need for them to face a

bleak yet highly preventable long-term reality - a life

without sight.

Its other healthcare initiatives are in the areas of family planning and maternity support. These

initiatives have brought positive impact to over 2 million beneficiaries so far.

Apart from these regular activities, the company has also helped in building the basic infrastructure for

healthcare by supporting charitable institutions in enhancing their patient handling capacities. Company

is also participating in setting up a new cancer hospital in Haryana.

CORPORATE SOCIAL RESPONSIBILITY

1. Healthcare
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In the field of education, it works with schools to set up

computer labs and other vocational infrastructure while

providing trained teachers.

With these initiatives it has brought over 75,000

students under digital education programme.

It collaborates with prison authorities in building a model for improving the

quality of life for prisoners, and facilitating bails for transformation of

deserving inmates.

It also works with prison officers to conduct regular camps for treating skin

and eye diseases. So far it has covered 45 prisons with these initiatives.

Amidst the ongoing Covid crisis, Ajanta has been in the forefront with the government for providing

necessary support in terms of building temporary Covid treatment centers, providing essential items

likes sanitisers, masks, oxygen cylinders, food supplies to affected families.

2. Education

3. Prisoner Transformation


